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Introduction 
 
The Midwest Energy Efficiency Alliance 2004 Change a Light, Change the World Regional 
Campaign is an annually coordinated consumer awareness campaign that promotes ENERGY STAR 
qualified compact fluorescent light bulbs (CFLs). The 2004 campaign goals were as follows: 
 

 Rebate 360,235 ENERGY STAR labeled CFLs  
 Raise consumer awareness of the product’s reduced energy-use and environmental benefits 
 Increase consumer recognition of the ENERGY STAR label 
 Establish a low price point for CFLs in targeted markets 
 Leverage state and utility dollars to increase manufacturer and retailer investment in the 

continued promotion of the product 
 Demonstrate to retailers that investing in the promotion of ENERGY STAR qualified CFLs 

is financially profitable and yields positive public relations 
 
Achieving these objectives was a coordinated effort between state, utility, manufacturer and retail 
sponsors in five Midwest states, the Midwest Energy Efficiency Alliance and the primary program 
implementer, Wisconsin Energy Conservation Corporation (WECC). Through these partnerships, the 
promotion achieved the following results:    
 

 305,441 ENERGY STAR qualified CFLs were purchased in five states 
 141,113,742 kWh will be saved over the life of the CFLs 
 62,251 Midwest consumers were served 
 Advertising, point of sale materials and education by trained retail associates raised 

consumer recognition of the ENERGY STAR label and awareness of the benefits of 
qualified CFLs 

 A $2.99 (before instant rebate) low price point was established for ENERGY STAR 
qualified CFLs  

 $167,993 in matching rebate contributions was leveraged from MEEA’s manufacturer and 
retailer partners 

 268 retail locations participated 
 
The lifetime energy savings of the CFL bulbs rebated through the campaign is equivalent to the 
amount of energy needed to power 14,111 homes for one year. In addition, the use of these energy 
saving bulbs will prevent 169,336 tons of carbon dioxide from being released into the atmosphere. 
 
This report details the process of organizing the campaign and its results. 
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Promotion Origin 
 
The US Environmental Protection Agency (EPA) initiated the Change a Light, Change the World 
lighting campaign in the fall of 2001. At the national level, the campaign serves as a framework for 
cooperation between national, regional and local ENERGY STAR partners to deliver a well-
coordinated, cohesive message to the public on the benefits of purchasing ENERGY STAR qualified 
lighting products. MEEA has participated regionally in the national Change a Light, Change the 
World promotion since its inception in the fall of 2001.   
 
Promotion Sponsors 
 
MEEA received funding from fourteen sponsors in the Midwest region:  
 

 AmerenUE (Missouri) 
 Aquila (Missouri) 
 City Utilities (Missouri) 
 Columbia Water and Light (Missouri) 
 Independence Power and Light (Missouri) 
 Missouri Department of Natural Resources  
 Illinois Department of Commerce and Economic Opportunity  
 ComEd (Illinois) 
 Xcel Energy (Minnesota) 
 Minnesota Department of Commerce  
 Southern Minnesota Municipal Power Association  
 Indianapolis Power and Light 
 Indiana Department of Commerce 
 Ohio Department of Development, Office of Energy Efficiency 

 
The promotion was offered statewide in Illinois. Due to funding constraints in Ohio, Missouri, 
Indiana and Minnesota, the promotion was limited to sponsor service territories, including the 
following targeted markets: Greater St. Louis (MO), Arnold (MO), Springfield (MO), Minneapolis, 
St Paul, Rochester (MN), Akron and Cleveland suburbs (OH), and Indianapolis (IN). For a full list of 
participating retailers and locations, see Attachment A. As in 2002 and 2003, MEEA coordinated its 
campaign efforts with other regional organizations participating in the Change a Light, Change the 
World campaign, including Wisconsin’s long standing Focus on Energy Program. This coordination 
leveraged additional industry resources and reduced marketing costs. 
 
MEEA worked closely with state and utility sponsors to finalize sponsor commitments and approve 
program design by the spring of 2004. Sponsors were responsive to this timeline, yielding a smoother 
planning process overall for the 2004 campaign than in 2003. A similar timeline will be followed for 
the 2005 campaign.    
 
Contractors 
 
Through a competitive RFP process, Wisconsin Energy Conservation Corporation (WECC) was 
selected as the 2004 Change a Light, Change the World campaign implementation contractor. WEEC 
has extensive experience designing and implementing CFL campaigns through the Focus on Energy 
Program in Wisconsin.  
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Applied Proactive Technologies (APT), MEEA’s contractor for the ongoing Illinois Lighting 
Program, was instrumental in providing in-store support for the Change a Light, Change the World 
campaign throughout Illinois in coordination with WECC.    
 
EA Langenfeld (GE’s field rep) delivered POP signage and materials, and faxed updates to the Ace 
stores in all states. EA Langenfeld also assisted in the initial recruitment of stores in MN, OH and IN. 
 
Industry Partners   
 
Initially, MEEA and WECC (on behalf of Focus on Energy, Minnesota Power and Great River 
Energy) collaborated by jointly issuing a RFP to manufacturers and retailers for the 2004 Change a 
Light, Change the World promotion in the Midwest. Ace Hardware Corporation (Ace) and General 
Electric (GE) were selected as the primary retailer and manufacturer team to support the promotion. 
The decision to select this team was determined by the following factors: 
 

 Ace Hardware had the widest distribution of stores throughout each service territory 
 Ace retailers hosted the 2002 and 2003 Change a Light, Change the World campaigns, 

allowing MEEA and WECC the opportunity to further build on an already established 
relationship 

 GE offered a $.55 rebate contribution, cooperative advertising, and point of sale (POS) 
material design and printing 

 GE provided its merchandising contractor (EA Langenfeld) for field support 
 
Promotion Strategy 
 
In order to achieve sustainable growth in the ENERGY STAR qualified CFL market, a successful 
promotion expands both the supply and the demand of the product. MEEA employed a combination 
of strategies to promote sustainable growth on both the supply and demand ends of the market 
through the Change a Light, Change the World campaign.   
♦ To facilitate supply (market pull): Program resources were leveraged to gain financial and 

logistical support from CFL manufacturers and retailers, vesting them in the success of the 
promotion. These partnerships allowed MEEA to influence the product and price offered through 
the promotion. By gaining Ace and GE’s endorsement of the campaign, MEEA was able to 
successfully recruit independent Ace Hardware retailers. Forming alliances with Ace and GE 
ensured a sufficient supply of CFLs would be available to accommodate the promotion plan.   

♦ To increase demand (market push): The program utilized a $2 instant rebate coupled with 
consumer education through radio, print advertising, press release and point of sale materials.  

 
Promotion Design and Process 
 
Coordination 
A “top down” communication strategy was used to leverage existing manufacturer and retailer 
infrastructure and communication channels in the coordination of the Change a Light, Change the 
World promotion. This approach increased the promotion’s effectiveness while decreasing costs. 
 
Manufacturer and retailer buy-in is key to the success of any retail-based promotion initiated by a 
third party. To ensure buy-in, MEEA and WECC worked closely with the Ace Hardware Cooperative 
to design a promotion that would appeal to independently owned Ace hardware stores.    
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Many of the Ace Hardware retailers organize themselves into regional advertising cooperatives 
designed to share the cost of advertising in their respective markets. Utilizing this distribution chain, 
MEEA worked with these regional groups to coordinate the recruitment of individual retailers and the 
placement of advertising.   
 
The top down strategy proved an effective means for quickly gaining buy-in from stakeholders. It 
also identified all necessary channels for coordinating the most efficient distribution of product, 
promotional materials, and information to participants.  
 
Roles and Responsibilities 
MEEA 

• Secure funding from sponsors 
• Secure support from industry partners 
• Approve marketing materials 
• Provide overall administration of the program 
• Work with sponsors to secure approval of co-op advertisements 

 
WECC  

• Help secure support from industry partners  
• Recruit advertising groups and individual retailers 
• Coordinate instant rebate procedures with retailers 
• Coordinate advertising  
• Coordinate press releases and events 
• Develop promotional posters 
• Provide retailers with in-store support and training  
• Administer the fulfillment of the instant rebate 
• Coordinate activities among industry partners 
• Secure locations for CFL bulb sale events 

 
General Electric 

• Supply product 
• Print and help distribute POS materials 
• Provide field support through E.A. Langenfeld 
• Contribute $.55 toward the $2 instant rebate 
• Match cooperative advertising dollars with MEEA up to $25,000 

 
E.A. Langenfeld 

• Provide delivery of the POS materials in Minnesota, Ohio, Indiana, and Missouri 
• Provide training to retailers in the above listed states 
• Track and manage CFL orders 
• Notify store by fax of CFL availability throughout the promotion 
• Provide WECC with weekly CFL order updates 

 
Ace Hardware Corporation 

• Procure CFL product 
• Assist in communication with participating retailers 
• Manage product ordering system and warehouse distribution to retailers 
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Ace Hardware Advertising Groups 
• Place advertising for the promotion 
• Assist in the recruitment of individual retailers 

 
Ace Hardware Retailers 

• Merchandise eligible CFLs 
• Build and maintain the promotional display 
• Provide customers the instant rebate discount 
• Submit instant rebate claim forms for reimbursement 

 
Target Markets 
With the exception of Illinois, funding limited the Change a Light, Change the World promotion to 
specific targeted markets within each state. Target markets were selected based on a number of 
factors including:  
 

• Sponsor preference 
• Ace Hardware Corporation’s preference 
• Size and composition of local Ace Hardware advertising cooperatives and volume potential 
• Availability of media and cost of advertising 
• Proximity to local sponsor’s headquarters 
• Area advertising groups 

 
Ace Hardware would only support MEEA’s cooperative advertising strategy if extended equally to all 
retailers in each targeted market.  Ace would not promote advertising that was tailored within target 
markets to include some stores, while excluding others. With limited funding for advertising, this was 
a barrier to meeting rebate goals in some of the targeted markets. 
 
Product and Pricing 
The product strategy for the Change a Light, Change the World campaign was designed to simplify 
the distribution of product, rebate claim procedures, and the consumer purchasing decision, while 
offering maximum value. To accomplish this, the following selection criteria was developed: 
 

• Limit the number of ENERGY STAR qualified CFLs available during the promotion to three 
models 

• Select CFLs that are equivalent in light output to at least a 60 watt incandescent light bulb, a 
75 watt incandescent light bulbs and a 100 watt incandescent light bulb 

• Select product with strong brand recognition among consumers 
• Choose CFLs that could be offered to consumers for less than $2 per bulb after the $2 instant 

rebate, while remaining profitable for retailers 
• Use only ENERGY STAR qualified CFLs in order to ensure quality and performance 

 
The pricing strategy for the promotion strived to achieve the following goals: 
 

• Provide consumers with an exceptional value as incentive to try ENERGY STAR qualified 
CFLs 

• Establish a low price point (before rebate) in targeted markets 
• Allow retailers to make a sufficient enough profit to motivate them to continue to promote 

ENERGY STAR labeled CFLs  
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MEEA worked closely with Ace Hardware and GE to choose three models of CFLs that met this 
product and pricing criteria. A $2 instant rebate was offered in conjunction with the promotion in 
order to ensure an exceptional value for participating consumers. Campaign sponsors and GE 
cooperatively funded the instant rebate. The following table details the products, price points and 
instant rebates offered during the promotion. 
 

GE Model 
Number 

CFL         
Wattage 

Suggested 
Retail Price 

Instant 
Rebate 
Amount 

State/Utility 
contribution

GE 
Contribution

Price After    
Rebate 

41520 15w $2.99  $2  $1.50 $0.55  $0.99  
15516 20w $3.49  $2  $1.50  $0.55  $1.49  
15517 26w $3.79  $2  $1.50 $0.55 $1.79  

  
While most retailers followed the suggested retail prices established by MEEA and Ace Hardware 
Corporation, a few opted to sell the bulbs at either a higher or lower price. Federal legislation 
prohibits the standardization of prices in the marketplace.   
 
Quantity Restriction 
As part of the 2004 promotion MEEA established a quantity restriction of six ENERGY STAR 
qualified CFLs per instant rebate claim form.   
 
The established quantity restriction was enforced at all CFL bulb sale events in Missouri. This proved 
to be a barrier, contributing to lower sales at the events. Retailers expressed frustration at not having 
sufficient opportunity to recoup their investment in these limited term events. 
 
Changing the sales restriction from 6 to 12 CFLs at bulb sale events is recommended for future 
campaigns. Increasing the quantity restriction will increase the retailer’s chances of recouping the 
additional costs associated with off-site events and allowing consumers to purchase larger quantities 
adds to the excitement of the event. Recent research in Massachusetts indicates that the typical home 
has 50-75 light fixtures; consumers can easily install twelve CFLs in their home, especially in 
markets where the overall market share for CFLs is low.  
 
Allocation Strategy 
In order to prevent over subscription, MEEA used an allocation strategy to limit the number of CFLs 
purchased by retailers for the promotion. The limit was based on the available rebate budget in each 
area. Ace Hardware retailers were encouraged to purchase as many CFLs as they thought they could 
sell prior to the start of the promotion, with the understanding that their orders would be reduced by a 
prescribed percentage if collectively, orders exceeded the allocation for that targeted market. If initial 
orders did not exceed the market’s allocation, retailers would be allowed to purchase the remaining 
CFLs on a first-come, first-served basis. MEEA issued letters to retailers each time they ordered 
CFLs alerting them to the maximum number of bulbs eligible for the rebate. In MN, retailers in the 
Xcel service area placed initial orders that far exceeded the funding and MEEA worked with ACE 
corporate to reduce the orders accordingly.   
 
With the exception of MN, initial orders did not exceed the allocation in any of the targeted markets 
and retailers were allowed to purchase the remaining CFLs on a first-come, first-served basis. EA 
Langenfeld monitored the allocation and closed wholesale orders as each market reached its 
maximum allocation. This system required a significant amount of coordination and time, but proved 
highly effective in controlling the over subscription of CFLs in each market.   
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Retailer Recruitment 
Recruiting local retailers in targeted markets across a broad geographic region on limited budgets was 
accomplished by working through previously established contacts in the Ace Hardware advertising 
cooperatives. Many of the Ace Hardware retailers organize themselves into regional advertising 
cooperatives to share advertising costs. WECC used cooperative advertising dollars to leverage the 
participation of each group in targeted markets. This was a highly effective way to recruit 
independent retailers, without incurring the costs associated with visiting retailers individually.  
 
Advertising 
The Change a Light, Change the World advertising strategy was formulated to leverage the public 
relations value of the promotion and cooperative advertising dollars to gain retailer support for both 
the placement and cost of advertising. Whenever possible, MEEA worked to negotiate a 75% 
matching contribution with each of the Ace Hardware advertising cooperatives and independently 
operating stores. Each target market had its own advertising budget based on the cost of advertising, 
quality of media, and unit sales goals. Advertising plans were customized to local market conditions 
and media.   
 
Media included print advertising in newspapers, “shoppers” and placement in Ace Hardware 
circulars. The Ace Hardware circulars offered the most efficient means of advertising the promotion 
in every market. Ace Hardware advertising groups pool their funds to purchase and distribute these 
circulars in newspapers and via direct mail. All of the advertising groups purchase the circulars from 
either Ace Hardware Corporate or Atlantic Press, a private advertising firm.  MEEA worked with 
both companies to design an ad in each circular, which was customized with local sponsor 
information. Advertising was purchased in bulk to reach the maximum number of consumers with the 
funds available in each market.   
 
Print advertisements included the Change a Light, Change the World ENERGY STAR logo, sponsor 
logos, price after instant rebate, and a list of the program sponsors. Radio advertisements used the 
Change a Light, Change the World program brand, listed the program sponsors, and gave the price 
after instant rebate. Retailers were recommended to use the following information when promoting 
the campaign: 
 

• Use 75% less energy than incandescent light bulbs 
• Last up to ten times longer  
• Fit in many of the same applications  
• Are just as bright 

 
The Change a Light, Change the World logo and theme tied the local promotion to other regional and 
national campaigns. Sponsor logos added credibility to the campaign and provided sponsors an added 
public relations value. Incorporating the above listed CFL facts helped retailers communicate key 
selling points to customers considering a CFL purchase.   
 
Press Events/CFL Bulb Sale Events 
In addition to bulb sales at ACE Hardware stores, several CFL bulb sale events were held.  These 
events served three primary purposes: 
 

• Generate media coverage and PR for sponsors   
• Provide a forum to educate consumers about the features and benefits of CFLs 
• Promote the instant rebate offer and boost sales 
• Attract additional retailers to the promotion 
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Five CFL bulb sale events were held in Missouri. Several of the bulb sales included PR support, a 
pre-event press release and media alert as well as a press event at the launch of the sale. All sales 
events were promoted through flyers and advertising. See attachment C for sample bulb sale flyers. 
The following table summarizes these events and their results: 
 
City St. Louis, MO Jefferson City, 

MO 
Arnold, MO Springfield, MO 

Location Earth ways Home Jefferson City 
Police Station 

Arnold City Hall Westlake Ace 

Date 10/15-17 10/13 10/20 10/23 
Press Event No Yes No No 
Attendees AmerenUE staff, 

EA Langenfeld 
staff, ACE Staff 

AmerenUE Staff, 
MEEA Staff, MO 
DNR Staff, MO 
Public Utility 
Commission 
Staff, ACE Staff 

ACE Staff City Utilities 
Staff, EA 
Langenfeld Staff 

Results 5,100 CFLs sold 1,800 CFLs sold 2,000 CFLs sold 6,000 CFLs sold 
 
 
Point of Sale Materials 
In order to offer a coherent regional message to Midwest consumers, the same point of sale (POS) 
template created for Wisconsin’s Focus on Energy program was used for MEEA’s Change a Light, 
Change the World campaign. The materials were printed in light green and orange to differentiate the 
two programs. In addition, each state’s materials were customized with the logos of only the local 
sponsors in that state. The POS materials highlighted the features and benefits of ENERGY STAR 
qualified lighting including: 
 

• Use of 75% less energy 
• Last up to 10 times longer 
• Save at least $28.00 in energy costs over the life of each ENERGY STAR qualified bulb. 

 
During previous Change a Light, Change the World promotions, one of the biggest challenges was 
getting the POS materials to retailers and making sure the materials were properly displayed in the 
stores. MEEA coordinated the hand delivery of all POS materials using APT representatives in 
Illinois and E.A. Langenfeld representatives and WECC staff in all other states. This increased both 
the number of retailers properly displaying the POS materials and the quality of training retailers 
received on program procedures. Retailers were provided the following materials: 
 

 Directional signage (Attachment D) 
 Shelf Shouters (Attachment E) 
 Promotional banners (Attachment F) 
 Reward forms(Attachment G) 
 Fact sheets (Attachment H) 
 A promotional outline (Attachment I) 

 
Toll Free Line 
A toll free line was set up in support of this promotion.  All promotional materials included the toll 
free number, which connected customers to the call center at WECC. The line launched on September 
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1st and at the time of this report, 135 consumer calls had been received. Because the Change a Light, 
Change the World promotion is relatively straightforward for consumers, call volume associated with 
this promotion is relatively low.
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Results 
 
The chart below summarizes the number of CFLs sold, the unit sales goal, number of participating retailers, number of customers served and 
energy savings gained in each sponsors service territory. 
 
 
 
 

 ComEd IL DCEO Ameren 
UE 

MO 
DNR 

City 
Utilities 

Columbia 
Water & 

Light 
Aquila 

Independence 
Power and 

Light 

OH 
DOD 

Xcel 
Energy SMMPA MN DOC IN DOC 

Indianapolis 
Power & 

Light 
totals 

# 
participating 

retailers 
109 52 15 4 1 1 5 1 20 38 12 Xcel 

Spillover
IP&L 

Spillover 8 266 

CFL goal 66,893 107,432 66,609 12,658 3,791 3,964 7,857 1,142 19,606 38,003 11,765 6,329 7,093 7,093 360,235 
# CFLs 

purchased 
by 

consumers 

43,457 107,432 47,056 12,282 6,185 2,135 6,837 1,121 18,300 42,595 7,431 485 3,032 7,093 305,441 

Annual 
kWh 

savings 
2,868,162 7,090,512 3,105,696 810,612 408,210 140,910 451,242 73,986 1,207,800 2,811,270 490,446 32,010 200,112 468,138 20,159,106 

Lifetime 
kWh 

savings 
20,077,134 49,633,584 21,739,872 5,674,284 2,857,470 986,370 3,158,694 517,902 8,454,600 19,678,890 3,433,122 224,070 1,400,784 3,276,966 141,113,742 

kW 65 161 71 18 9 3 10 2 27 64 11 .73 5 11 458 
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Lessons Learned  
 
Bulb Ordering Conflicts 
MEEA received a number of reports from retailers in IL who received offers of free CFLs for a future 
promotion. It was determined that a number of retailers did indeed receive offers for free CFLs from 
manufactures representing future MEEA promotions in the ComEd service territory.  These offers 
were not valid and were not authorized by MEEA   Unfortunately these offers for free bulbs may 
have had a negative impact on the amount of bulbs ordered for the promotion. MEEA also received a 
call from the ACE corporate office expressing their frustration about the timing and validity of this 
future promotion. 
 
Promotion Duration 
In the state of IL, it was communicated to the retailers that the promotion would last 8 weeks - ending 
11/30. Most retailers placed orders for the amount of bulbs that they felt they could sell through by 
11/30. During the last week of November, the promotion was extended in IL through the end of 
December. Although the promotion was extended and major efforts were made to communicate this 
to all stores, only 10 stores in the entire state placed orders for additional bulbs after 11/30.   
 
Retailer Distribution 
In the states of MO, IN and IL, participating retailers ordered more bulbs than in previous years but 
orders still did not exceed the total allocation. For future promotions, it has been strongly 
recommended that more than one retailer be selected to ensure better sales coverage during the 
campaign in these market areas. 
 
CFL Bulb Sale Events  
One of the highlights of this year’s promotion was a bulb sale event that took place at Westlake Ace 
Hardware in Springfield, MO on October 23. The event was heavily promoted through print and radio 
advertising. The store sold 6000 CFLs in 7 hours and some customers waited in line for up to 1 ½ 
hours to buy light bulbs.   
 
CFL Bulb Sale Quantity Restrictions  
The retailer that worked the CFL bulb sale event in Jefferson City, MO was unable to sell a sufficient 
enough quantity of CFLs to justify the resources that went into holding the event. Increasing the 
quantity restriction to at least 12 bulbs at future bulb sale events will likely ensure a higher return on 
investment. MEEA recommends that the quantity restriction at future bulb sales be increased to 24 
bulbs per customer. Without an increase in the quantity restriction, retailers may not want to hold 
bulb sale events in the future. 
 
Bulb Sale Event Promotion 
The bulb sale event in Jefferson City, MO was not as successful as planners had hoped. Turnout was 
low; only 1,500 CFLs were purchased. Promotion included a press release issued by the sponsor and 
a small promotional story in a local newspaper. Pre-advertising would have increased the number of 
bulbs that were sold. 
 
For future promotions MEEA will retain promotional lead, coordinating the local media interviews, 
and media alerts. Participating sponsors will be invited to share in the promotional outreach activities. 
 
Conclusion  
The 2004 Change a Light, Change the World promotion was a tremendous success for MEEA and its 
program sponsors. MEEA secured funding from 14 sponsors across five states. Additionally the 
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promotion leveraged over $167,900 in matching rebate dollars from the manufacturer, plus additional 
dollars for advertising and point of sale materials. Two-hundred sixty-six (266) retailers participated 
in the promotion and 5 different Ace regional ad groups ran the promotion in their monthly circulars.   
 
A number of retailers were thrilled with the success of the promotion. First time retail participant Lyle 
Rowden at Homebrite Ace Hardware in Belleville, IL sold over 25,000 CFLs and described the 
success of the promotion as “incredible!” Lyle said that his employees took ownership of the 
promotion and told all their customers about the CFL promotion. Lyle also contacted his local 
newspaper and they ran a story about the promotion at his store. The National Retail Hardware 
Association (NRHA) contacted and interviewed Lyle and plans to run a feature article in Do it 
Yourself Retailing about his success with running the Change A Light CFL promotion.   
 
Chardin Ace Hardware in Chardon, OH decided to participate in the promotion and ordered 250 
CFLs. They sold through their initial order during the first few days of the promotion. The following 
day they called and ordered another 2300 CFLs. Near the end of the promotion, Jay, the owner, called 
and said that they had just sold their last bulb. Jay was ecstatic, and said that the promotion was 
unbelievably successful and next year he would probably increase his order substantially. A number 
of retailers in OH also were very pleased with the success of the promotion and were disappointed 
that they could not order more CFLs.   
 
The 2004 Change a Light Change the World promotion sold 305,000 CFLs throughout the region, (a 
15% increase over the 2003 campaign) saving over 140 million kWh over the life of the product. 
Through the Change a Light Change the World Campaign, the Midwest has become a major force in 
promoting a vibrant CFL market and is positioned to leverage even more resources from 
manufacturers in the future.  
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Attachment A – Store Lists 
 
Illinois Stores 
 

Store Name Address City 
LENS ACE 30 W LAKE ST ADDISON 
ACE HARDWARE 985 ROUTE 59 Antioch 

SHERWIN ACE 1705 W CAMPBELL 
ARLINGTON 
HEIGHTS 

BOWEN ACE 24 N DRYDEN 
ARLINGTON 
HEIGHTS 

ACE 1955 E NEW YORK ST AURORA 
ACE 2144 W GALENA BLVD AURORA 
ACE 994 N LAKE ST AURORA 
BARRINGTON ACE 189 W NORTHWEST HWY BARRINGTON 
BARTLETT ACE 136 BARTLETT PLAZA BARTLETT 
ACE 1901 W WILSON BATAVIA 
R& H FURN AND HOME 1351 GRAND AVE BEARDSTOWN 
HOME BRITE COMPANY 400 N ILLINOIS STREET BELLEVILLE 
HOMETOWN ACE HARDWARE 6938 WEST MAIN BELLEVILLE 
LAHO 5 N YORK ST BENSENVILLE 
ACE HARDWARE #1 AIRWAY COURT BETHALTO 
WHITMORE ACE 237 N FRONT ST BRAIDWOOD 
DUKES ACE 5634-40 W 87TH ST BURBANK 
BATSON ACE HDW 426 E MAIN ST BUSHNELL 
ACE HARDWARE 111 EAST FIRST NORTH ST CARLINVILLE 
ZIEGLERS 806 W ARMY TRAIL RD CAROLSTREAM 
ZIEGLER'S ACE-CARPNTRSVIL 215 N SPRING DR CARPENTERSVILLE 
ZIEGLERS 842 NORTHWEST HWY CARY 
ACE HARDWARE 904 WEST BROADWAY CENTRALIA 
DEJAY'S ACE 10340 S KEDZIE AVE CHICAGO 
ELSTON ACE HARDWARE 1514 W 33RD ST CHICAGO 
ELSTON ACE HARDWARE 2101 E 71ST ST CHICAGO 
THE GREAT ACE 2639 N. ELSTON CHICAGO 
ELSTON ACE HARDWARE 2825 W BELMONT CHICAGO 
STAUBERS ACE HARDWARE 3911 LINCOLN AVENUE CHICAGO 
ELSTON ACE HARDWARE 4100 s. archer ave Chicago 
STAUBERS ACE HARDWARE 4874 N LINCOLN AVE CHICAGO 
ELSTON ACE HARDWARE 5420 S LAKE PARK AVE CHICAGO 
SOUTHWEST ACE HARDWARE 6908 WEST ARCHER CHICAGO 
HANTERN & FOSTER 7230 W FOSTER AVE CHICAGO 
ACE HARDWARE   CHICAGO 
SHANNON LUMBER CO 4540 W. BELMONT AVE. CHICAGO  
EBEL'S ACE HARDWARE 190 W. JOE ORR RD CHICAGO HEIGHTS 
FOUR SEASONS ACE 227 CEDAR ST CHILLICOTHE 
ACE HARDWARE 114 N MADISON ST CLINTON 
COTTON'S ACE HARDWARE 229 N. MAIN STREET COLUMBIA 
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CRETE ACE HARDWARE 1050 E.EXCHANGE ST CRETE 
ZIEGLERS 6000 NORTHWEST HWY CRYSTAL LAKE 
KIN-KO ACE 7516 S CASS AVE DARIEN 
ACE HARDWARE   DIAMOND 
NIEBRUGGE LUMBER CO. INC. 320 W CENTER ST DIETERICH 
KURT'S ACE HARDWARE 14529 CHICAGO RD DOLTON 
KIN-KO ACE 6216 S MAIN DOWNERS GROVE 
ACE HARDWARE 1258 S WASHINGTON ST DU QUOIN  
SUTHERLAND ACE 
HARDWARE 2244 E WASHINGTON ST EAST PEORIA 
ZIEGLERS 1158 LILLIAN ST ELGIN 
ZIEGLERS 215 N SPRING DR ELGIN 
MEL'S ACE HARDWARE 1028 S YORK RD ELMHURST 
ELMHURST ACE 145 E FIRST ST ELMHURST 
ACE HARDWARE 635 N PERSHING ENERGY 
VILLAGE ACE HARDWARE 1964 SOUTH MAIN EUREKA 
LEMOI ACE HARDWARE 1008 DAVIS ST EVANSON 
EVERGREEN PARK ACE 3404 W 95TH ST EVERGREEN PARK 
NUSSBAUM ACE 124 E LOCUST FAIRBURY 
NUSSBAUM 124 E LOCUST ST  FAIRBURY 
HARR'S ACE HARDWARE 836 W N AVE FLORA 
ACE HDWR 7449 W MADISON ST FOREST PARK 
FOX LAKE ACE HDWR 10 E GRAND AVE FOX LAKE 
DUKES ACE 326 N LA GRANGE RD FRANKFORT 
OLSONS 10135 W GRAND AVE FRANKLIN PARK 
ACE 617 STATE ST GENEVA 
TOBINSON'S ACE HARDWARE 330 W. MAIN ST. GENOA 
HOOD'S ACE HARDWARE INC 119-129 N SANGAMON AVE GIBSON CITY 
BROWN ACE HARDWARE RTS 24-45 & I-57 GILMAN 
LEN'S ACE 485 ROOSEVELT RD GLEN ELLYN 
JOHN W WEISS ACE 1560 WAUKEGAN RD GLENVIEW 
ACE HDW OF GRANITE CITY 3801 NAMEOKI RD GRANITE CITY 
ACE HARDWARE 4806 GRAND AVE GURNEE 
ACE HARDWARE 207 WEST MAIN HAVANA 
HOMART ACE HDWE  2645 NORTHTOWN WAY HIGHLAND 
MUTUAL ACE 1393 HALF DAY RD HIGHLAND PARK 
EBEL'S ACE HARDWARE 18410 GOVERNORS HWY HOMEWOOD 
ZIEGLERS RTE 47 HUNTLEY CTR HUNTLEY 
ACE HARDWARE 900 W MORTON JACKSONVILLE 
KIN-KO ACE 1202 ESSINGTON RD JOLIET  
HORTON'S ACE HDWE 60 S. LA GRANGE RD LAGRANGE 
LA GRANGE ACE HDWE 900 E 31ST ST LAGRANGE 
ZIEGLERS 481 N RANDALL RD LAKE IN THE HILLS 
GUS BOCK ACE HDWE 3455 RIDGE RD LANSING 
ACE HARDWARE 155 PETERSON RD LIBERTYVILLE 
ACE HARDWARE 521 N. KICKAPOO ST. LINCOLN 
KIN-KO ACE 1037 E 9TH ST LOCKPORT 
WILL COOK ACE HARDWARE 12121 W 159TH ST LOCKPORT 
SCHROEDERS ACE 837 S WESTMORE AVE LOMBARD 
WHITMORE ACE 210 S STATE MANHATTAN 
WHITMORE ACE 361 S LOCUST ST MANTENO 
ACE HARDWARE 21711 W, GRANT HWY MARENGO 
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ACE HARDWARE 1131-A N CARBON MARION 
BJORKMAN'S ACE 4520 CRYSTAL LAKE RD MCHENRY 
VILLAGE ACE HARDWARE 314 W FRONTAGE ROAD METAMORA 
MINOOKA ACE HARDWAR 855 S. RIDGE ROAD MINOOKA 
KIN-KO ACE 11600 FRANCIS RD MOKENA 
MATTESON ACE HARDWARE 221 BEDFORD ROAD MORRIS 
ACE HOME CTR 1753 W GOLF RD MT PROSPECT 

Kennys MT. Zion Hdwe 
200 SPITLER PARK PLAZA 
DR MT ZION 

ACE HARDWARE 609 E HAWLEY RD MUNDELEIN 
BUIKEMA'S ACE 1030 N WASHINGTON  NAPERVILLE 

DOUGLAS ACE 
1212 S NAPER BLVD UNIT 
117 NAPERVILLE 

BUIKEMA'S ACE 963 W 75TH ST NAPERVILLE 
NEW LENOX ACE 358 WEST MAPLE NEW LENOX 
ACE HARDWARE 204 E COLLEGE AVE NORMAL 
AL'S ACE HARDWARE 1012 - 14TH ST NORTH CHICAGO 
EBEL'S ACE HARDWARE 15541 S. CICERO  OAK FOREST 
PARK HDWR ORLAND HILLS 9656 W 167TH ST ORLAND HILLS 
ORLAND PARK ACE HDWE 14150 S LA GRANGE RD ORLAND PARK 
PALANTINE ACE 239 E NORTHWEST HWY PALANTNE 
PALOS ACE HDWE 6465 W 12TH ST PALOS HEIGHTS 
DUKES ACE 7610 W 111TH ST PALOS HILLS 
ACE HARDWARE 1045 E OAKTON ST PARK RIDGE 
ACE PARK RIDGE 700 N NORTHWEST HWY PARK RIDGE 
ACE HARDWARE 120 W MCCLURE PEORIA 
PETERSBURG HDWE/SERV 
INC 322 E SANGAMON PETERSBURG 
KIN-KO ACE 1151 W LOCKPORT PLAINFIELD 
BUIKEMA'S ACE 2240 ILLINOIS RT 59 PLAINFIELD 
WALTER'S ACE 203 E LIVINGSTON PONTIAC 
COTTON'S ACE HARDWARE 1350 S MAIN RED BUD 
RICHMOND ACE HDWR 10824 W MAIN ST RICHMOND 
ACE HARDWARE 8345 W BELMONT AVE RIVER GROVE 
ACE HARDWARE 1605 N. ALPINE RD ROCKFORD 
Bob's Ace Hardware 2710 20th Street Rockford 
BUIKEMA'S ACE 445 WEBER RD ROMEOVILLE 
KIN-KO ACE 775 INDEPENDENCE BLVD ROMEOVILLE 
LEN'S ACE 425 E MAPLE ST ROSELLE 
BAULMERT'S ACE 821 E NERGE RD ROSELLE 
ACE HDWR HOME CTR 659 W RAILROAD AVE ROUND LAKE 
ACE HARDWARE 817 E ROLLINS RD ROUND LAKE 
KERR HOME CENTER INC 117 W WASHINGTON ST RUSHVILLE 
Zieglers 301 Randall RD S.ELGIN 
ACE HARDWARE 260 S. ROSELLE RD SCHAUMBURG 
ELLIS ACE  255 S MAIN ST SENECA 
SKOKIE ACE 5035 OAKTON ST SKOKIE 
ACE HARDWARE 1600 WABASH AVE SPRINGFIELD 
ACE HARDWARE 214 N WALNUT ST SPRINGFIELD 
St. Charles Ace Hardware 2750 East. Main ST. CHARLES 
W J STONE ACE HDWE 404-6-8 E MAIN ST STREATOR 
SULLIVAN ACE HARDWARE 435 S HAMILTON SULLIVAN 
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ACE HARDWARE 1713 SPRESSER ST TAYLORVILLE 
PARK HARDWARE 16725 S OAK PARK AVE TINLEY PARK 
LEO BROWN LUMBER INC 416 W EDWARDS VANDALIA 
DAVIS ACE 46 S VILLA AVE VILLA PARK 
WARRENVILLE ACE HDWE 2 S. 541 RTE 59 WARRENVILLE 
KIMPLING ACE HARDWARE 1880 WASHINGTON ROAD WASHINGTON 
ACE HARDWARE 425 W LIBERTY WAUCONDA 
ACE HARDWARE 239 N GENESEE ST WAUKEGAN 
ACE HDWR OF LAKEHURST 400 LAKEHURST RD WAUKEGAN 
MURPHY ACE 319 S ROUTE 59 WEST CHICAGO 
ZIEGLERS 118 S FIRST ST WEST DUNDEE 
ACE HARDWARE 2504 W ROHMANN AVE WEST PEORIA 
BUIKEMAS 1705 n. main st Wheaton 
BUIKEMAS 90 E loop rd WHEATON 
Ace Hardware Wheeling 755 West Dundee RD Wheeling 
KIN-KO ACE 6300 ROBERT F KINGERY WILLOWBROOK 

WHITMORE ACE 
WINCHESTER GREEN 
CENTER WILMINGTON 

ACE HARDWARE 2660 SHERIDAN RD ZION 
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Missouri Stores 
 
Store Name Address City State 
ARNOLD ACE BLDG & HDW 1520 JEFFCO BLVD ARNOLD MO 
WESTLAKE ACE HDW 58 HWY & 71 HWY BELTON MO 
WESTLAKE ACE HDW 1205 N. 7 HWY BLUE SPRINGS MO 
ELIAS ACE HARDWARE 1719 N KINGS HIGHWAY CAPE GIRARDEAU MO 
ACE HARDWARE 221 LAMP AND LANTERN VLG CHESTERFIELD MO 
WESTLAKE ACE HDW 600 S WASHINGTON ST CHILLICOLTHE  MO 
WESTLAKE ACE HDW 1804 E,  OHIO ST. CLINTON MO 
WESTLAKE ACE HDW 1900 BUSINESS LOOP 70E COLUMBIA MO 
WESTLAKE ACE HDW 1910 W. WORLEY ST COLUMBIA MO 
HAMEL & ROWE INC 210 N MAIN STREET DE SOTO MO 
ACE HARDWARE 11767 MANCHESTER RD DES PERES MO 
WESTLAKE HARDWARE 157 CROWN HILL RD EXCELSIOR SPRGS MO 
WESTLAKE ACE HDW 206 E 2ND ST FULTON MO 
WESTLAKE ACE HDW 415 E. 24 HWY INDEPENDENCE MO 
POCAHONTAS LBR & ACE 410 W INDEPENDENCE JACKSON MO 
WESTLAKE ACE HDW 2305 MISSOURI BLVD JEFFERSON CITY MO 
WESTLAKE ACE HDW 1614 GREEN ST KIRKSVILLE MO 
ACE HDW OF MARYLAND 
HTS 12634 DORSETT SQUARE MARYLAND HTS MO 
WESTLAKE ACE HDW W PLAZA SHPPG CTR MEXICO MO 
WESTLAKE ACE HDW HWY 24 & BUS 63 MOBERLY MO 
PIONEER HOME CENTER HIGHWAY 28 WEST OWENSVILLE MO 
WESTLAKE ACE HDW 10130 E. STATE RT 350 RAYTOWN MO 
WESTLAKE ACE HDW 1010 THOMPSON BLVD SEDALIA MO 
WESTLAKE ACE HDW 2350 S. CAMPBELL AVE SPRINGFIELD MO 
R&R ACE 845 N COMMERCIAL AVE ST CLAIR MO 
ACE HDW OF AFFTON 9449 GRAVIOS RD ST LOUIS MO 
ACE HARDWARE 30 HARVESTER SQUARE ST PETERS MO 
WESTLAKE ACE HDW 328 B. EAST YOUNG ST WARRENSBURG MO 
WESTLAKE ACE HDW 810 COUNTRY CORNERS WASHINGTON MO 
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Minnesota Stores 
      

Store Address City State 
Roerig Ace Hardware 4 N. Main Street N. Winnebago MN 
Ace Hardware 214 West Washington Brainerd MN 
McCabe's ACE Hardware 1200 Main St. E. Sleepy Eye MN 
Frattallone's Ace Hardware 13735 Round Lake Blvd NW Andover MN 
Frattallone's Ace Hardware 10809 University Ave. NE Blaine MN 
Blaine Hardware 13001 Central Ave. NE Blaine MN 
Frattallone's Ace Hardware 9225 N Lexington Ave. Circle Pines MN 
Frattallone's Ace Hardware 2261 - 37th Avenue NE Columbia Heights MN 
ACE HARDWARE 1344 COON RAPIDS BLVD COON RAPIDS MN 
Longville Builder's Supply 186 Reservation Ave. Longville MN 
Merhar's ACE Hdwe & Plumb. 48 East Chapman Street Ely MN 
Fleet & Farm Supply Ace 1300 N State Street Fairmont MN 
JERRY'S ACE HARDWARE 523 2ND STREET KENYON MN 
Burggraf's Ace Hdwe & Paint 1115 Hwy 169E Grand Rapids MN 
Wise Ace Hardware 210 S Washington St. Lake City MN 
Hite ACE Hardware 740 11th St. E Glencoe MN 
Hutchinson ACE Hardware 105 E. Washington Ave Hutchinson MN 
Ace Hardware 706 Run River Dr. S Princeton MN 
Timber Building Supply 14506 State Hwy 6 Deerwood MN 
Ace Hardware 212 W Superior Street Duluth MN 
Hackensack Lumber & Ace 124 Highway  371 Hackensack MN 
Ace Hardware 820 Commerce Road Long Prairie MN 
Hoffmann Ace Hardware & Lumber 40 Arrowhead Lane   Moose Lake MN 
Hoffmann Ace Hardware & Lumber 1320 NORTHRIDGE DR N W   Pine City MN 
Ace Hardware 218 Main Street Sandstone MN 
Sartell Ace Hardware 101 7th Street North Sartell MN 
Denny & Kathy's ACE Hdwe. 2006 North 8th St.  St. Cloud MN 
Mimbach Fleet Supply 755 Mayhew Lake Road NE St. Cloud MN 
LEE'S ACE HARDWARE 213 E CEDAR STREET ST. JOSEPH MN 
Grande Ace Hardware 212-214 Chestnut St.  Virginia MN 
Ace Hardware 120 N. First Street Montevideo MN 
DJ's Total Home Care Ctr 6060 Labeaux Ave. NE Albertville MN 
ACE HARDWARE 14760 PENNOCK AVENUE APPLE VALLEY MN 
Frattallone's Ace Hardware 3527 N Lexignton Ave. Arden Hills MN 
MERLINS ACE HARDWARE 7844 MARKET BOULEVARD CHANHASSEN MN 
Ace Hardware 118 W Lake Street Chisholm MN 
Frattallone's Ace Hardware 4000 Sibley Memorial Hwy Eagan MN 
FARIBAULT ACE HARDWARE 421 2ND AVE N.W. Faribault MN 
Pellicci ACE Hardware 113 Elm St Farmington MN 
Forest Lake ACE Hardware 814 S. Lake St. Forest Lake MN 
Ace Hardware 24 W Minnesota Ave Glenwood MN 
KUIPERS ACE HARDWARE 7914 OLSON MEMORIAL HWY Golden Valley MN 
Terry's ACE Hardware 375 33rd Street West Hastings MN 
Ace Paint & Hardware 65th St. off Cahill Inver Grove Hts. MN 
Jordan ACE Hardware 540 West Second St Jordan MN 
ACE HARDWARE 20851 HOLYOKE AVENUE W LAKEVILLE MN 
RITE ACE HDWE & RENTAL 13151 WEAVER LAKE ROAD Maple Grove MN 
Frattallone's Ace Hardware 1804 Nicollet Ave. S Minneapolis MN 
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WELNA ACE HARDWARE II 2201 E FRANKLIN MINNEAPOLIS MN 
WELNA HARDWARE 2441 BLOOMINGTON AVE S MINNEAPOLIS MN 
NICOLLET HARDWARE 3805 NICOLLET MINNEAPOLIS MN 
Ace Hardware 5405 Penn Ave. South Minneapolis MN 
DIAMOND LAKE 5425 NICOLLET AVE MINNEAPOLIS MN 
Larson's Ace Hardware 212 E. 3rd Street Monticello MN 
Frattallone's Ace Hardware 3566 WINNETKA AVE N New Hope MN 
Arrow ACE Hardware 670 S. Water St. Northfield MN 
Olivia ACE Hardware 124 South 9th Street Olivia MN 
Carlson Ace Hardware 16281 MAIN AVE SE PRIOR LAKE MN 
Red Wing ACE Hardware 1264 West Main Red Wing MN 
Ace Hardware 4140 W Broadway Ave Robbinsdale MN 
RITE ACE HDWE & RENTAL 21401 JOHN MILLESS DR ROGERS MN 
Terry's ACE Hardware 14635 S. Robert Trail Rosemount MN 
Suburban Ace Hardware 1930 N Lexington Avenue Roseville MN 
Arrow ACE Hardware 485 Marschall Road Shakopee MN 
Frattallone's Ace Hardware 4695 Shoreline Drive Spring Park MN 
Arrow ACE Hardware 201 S. Minnesota Ave.  St. Peter MN 
Ace Hardware 1662 Market Dr. Stillwater MN 
Tracy Building Supply 221 South 4th st Tracy MN 
Suburban Ace Hardware 1214 S. Robert St. W. St. Paul MN 
Frattallone's Ace Hardware 4796 Highway 61 N White Bear Lake MN 
Frattallone's Ace Hardware 1750 Weir Drive Woodbury MN 
Ace Hardware 1300 1st St. NE New Prague MN 
WORTHINGTON ACE HARDWARE 312 10TH ST WORTHINGTON MN 
Main Street Ace Hardware 7th and Main Street North Branch MN 
ACE HARDWARE 600 Paul Bunyan Dr S Bemidji MN 
Doda Hardware Hank 1400 University Ave Crookston MN 
Mills Fleet Farm 2002 W Lincoln Ave Fergus Falls MN 
ACE HARDWARE 710 Atlantic Ave Morris MN 
Strand Ace Hardware 36 North Broadway Pelican Rapids MN 
ACE HARDWARE 130 W Main St Perham MN 
Vergas Ace Hardware PO Box 159 Vergas MN 
Arrow ACE Hardware 208 North Cedar Owatonna MN 
Ace Hardware 1380 E. Bridge Street Redwood Falls MN 
Arrow ACE Hardware 1017th ave South West Rochester MN 
Arrow ACE Hardware 1021 15th Ave. SE Rochester MN 
Arrow ACE Hardware 1500 North Broadway Rochester MN 
Ace Hardware 406 Broadway Alexandria MN 
Frattallone's Ace Hardware 650 Grand Avenue St. Paul MN 
MERICKEL ACE HARDWARE HIGHWAY 10 WEST WADENA MN 
Kramer's Hardware 12 First Ave. S.  Buffalo MN 
Ace Hardware 7945 Highway 55 Rockford MN 
    
    
    

 
 
 
 
Ohio Stores 
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NAME ADDRESS CITY State 
LIMA BARGIN CENTER INC. 3700 SOUTH DIXIE LIMA OH 
ACE HARDWARE 1677 CELINA ROAD SAINT MARY'S OH 
TURNEY'S ACE 124 S. MARKET ST LISBON OH 
ACE HARDWARE 6500 BRECKSVILLE RD INDEPENDENCE OH 
DUNN ACE 5092 MAYFIELD RD LYNDHURST OH 
SHAKER HEIGHTS ACE 17111 CHAGRIN BLVD SHAKER HEIGHTS OH 
ACE OF CHARDON 540 WATER ST CHARDON OH 
TURNEY'S ACE 12670 W GEAUGA PLAZA CHESTERLAND OH 
BURGER'S ACE HARDWARE 7333 LAKESHORE BLVD MENTOR OH 
JANNEY'S ACE HARDWARE 5761 SECOR ROAD TOLEDO OH 
BURGER'S ACE HARDWARE 302 AURORA COMMONS CIR AURORA OH 
METZGER ACE 109 CONSTITUTION AVE LOUISVILLE OH 
HOFFMAN'S ACE HARDWARE 3235 MANCHESTER RD AKRON OH 
HOFFMANS ACE HARDWARE 3200 GREENWICH ROAD NORTON OH 
RICHNER HARDWARE INC. 9797 RAVENNA ROAD TWINSBURG OH 
HANDYMAN SUPPLY INC 3497 STATE RT 5 (ELM RD) CORTLAND OH 
LEAVITTSBURG HANDYMAN  70 S LEAVITTSBURG ROAD LEAVITTSBURG OH 
HANDYMAN SUPPLY INC 4455 MAHONING AVE N W WARREN OH 
HANDYMAN SUPPLY INC 455 ELM ROAD WARREN OH 
WERKMAN'S ACE HDWE INC. 4767 SUMMIT ST TOLEDO OH 

 
Indiana Stores 
NAME ADDRESS CITY STATE
CENTRAL ACE HARDWARE 1025 N ARLINGTON AVENUE INDIANAPOLIS IN 
HEDLUND CORPORATION 2369 E 62ND ST INDIANAPOLIS IN 
ANDERSON HDWE OF 
INDNPLIS 3833 N ILLINOIS INDIANAPOLIS IN 
EDDIE'S ACE HARDWARE 441 S RITTER AVE INDIANAPOLIS IN 
CENTRAL ACE HARDWARE 5331 W WASHINGTON ST INDIANAPOLIS IN 
HELPFUL HARDWARES INC. 602 TWIN-AIRE DRIVE INDIANAPOLIS IN 
G'S ACE 1285 N. STATE RD 135 INDIANAPOLIS IN 
G'S ACE 5002 MADISON AVE INDIANAPOLIS IN 
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Attachment B – Cooperative Ads 
 
 
 
 Blue Sky Ad 
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Attachment C – Directional Sign  
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Attachment D – Shelf Shouter  
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Attachment E – Banner  
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Attachment F - Coupons  
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Attachment G – Fact Sheet  
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Attachment H – Outline 
 
 
 
 

ACE HARDWARE 
ENERGY STAR® Change a Light, Change the World 

Instant Rebate Promotion Instructions  
 

 
 
Promotion:  Change a Light, Change the World  

Purpose:  Raise awareness regarding the energy and money saving benefits of replacing incandescent light bulbs with 
ENERGY STAR qualified compact fluorescent light bulbs (CFLs).    

Sponsors:  Midwest Energy Efficiency Alliance members including Missouri Department of Natural Resources, Ameren UE, 
Aquila, City Utilities of Springfield, MO, Columbia Water and Light,  Illinois Department of Commerce and Economic 
Opportunity, ComEd, and the Ohio Dept. of Development, Office of Energy Efficiency, Indianapolis Power & Light, Indiana 
Dept. of Commerce, Southern Minnesota Municipal Power Agency, Xcel Energy, Minnesota Dept. of Commerce in addition 
to Ace Hardware and GE Lighting.  

Promotion Dates in MO, IN and OH: October 1, 2004 through December 31, 2004 or while supplies last.    

Promotion Dates in IL:  October 1, 2004 through November 31, 2004, or while supplies last. 

Product:  GE ENERGY STAR qualified CFL models:  41520, 15516, and 15517.   

Offer:   $2 instant rebate on the GE ENERGY STAR qualified CFLs 

Standard Quantity Restriction:  Six bulbs per coupon.   

Instant Rebate Coupon Instructions:  Each customer must complete one instant rebate coupon for all bulbs purchased.  
The completed coupons must be collected and the discount given at the register.  Register personnel must check each 
coupon to ensure it is completely filled out and the number of bulbs the customer is purchasing matches the number 
of bulbs they have written into the quantity box on the coupon. Incomplete coupons will not be accepted.   Instant rebates 
may not be used in conjunction with MEEA mail-in rebate offers.  Sales tax must be applied to the purchase price before the 
discount is given. 
Reimbursement Instructions:  Please turn-in your completed coupons for reimbursement net/45 as often as you like.  The 
net/45 reimbursement is dependent on the bulb total of the coupons matching the total on the completed Instant Event Bulb 
Coupon Receipt.  Complete the provided Instant Event Bulb Coupon Receipt.  Retain the pink copy of the receipt for your 
records.  Mail the white and yellow copies of the receipt along with the instant rebate coupons to:  
 
WECC 
Change a Light, Change the World 
211. S Paterson St. Third Floor 
Madison, WI 53703. 
 
Your store will be reimbursed for the instant rebate based on the number of bulbs indicated on the instant rebate coupons and 
Instant Event Bulb Coupon Receipt.   Claims must be postdated no later than December 10, 2004 in IL and MN.  Claims 
must be postdated no later than January 15, 2005 in MO, IN and OH. Incomplete coupons will not be accepted.  Shipping 
insurance is recommended. MEEA is not responsible for lost or undelivered coupons.   
 
Claim Allocation:  Your store is entitled to provide customers with and to claim instant rebates on the number of 
GE CFLs that you ordered for the promotion via drop ship from GE or Ace Hardware bulletin.  An allocation has 
already been established for your store based on your previous order(s).  Additional GE CFLs and the 
corresponding claim allocations are / may be available on a first come first serve basis.  To order additional GE 
CFLs and increase your claim allocation you must contact Lynn DiChristiana, EA Langenfeld (GE Rep group) at 
800-621-7337. 
 
-over- 
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Advertising:  Your advertising group may have added this offer to the October Major Market Circular.  Select 
utilities will include information about the availability of the instant rebate at Ace Hardware in bill stuffers or 
newsletters.  A press release will be issued to your local media.   
Display:  For best results, set-up an end cap, table, or bulk stack display in a high traffic area including a shelf or 
table for customers to use when completing the instant rebate coupon.  Provide pens for customers to use to 
complete the instant rebate coupons.  Your Program Representative will supply you with banners, shelf shouters 
and signs that explain to customers how to get the instant rebate.  It is important to the program’s sponsors that 
you display the point of sale materials, which highlight their partnership with your store.  We highly recommend 
you make signs indicating the price after instant rebate.   
Midwest Energy Efficiency Alliance Contact:  Please contact Karl Hilker at (608) 249-9322 ext. #273 if you have 
any questions or need additional information...    
Our Thanks 
 

By participating in the Change a Light, Change the World consumer awareness promotion you are providing a 
valuable service to your customers and your community.   Thank you for your support. 



MEEA Change A Light, Change the World 2004 Promotion  
 

37

 
Attachment I – Bulb Sale Poster and Ad 
 
 

Bulb Sale Ad Arnold, MO 
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Attachment J – Media Materials 
 
 
 
                                                                                              MEDIA CONTACT: 

  Julie Semancik, Hoffman York 
                                                                    414-225-9568 

                                                                              jsemancik@hyc.com 
 
 

FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

KANSAS CITY and ST. JOSEPH, Mo. (October 12, 2004) – Every Missouri 
resident looks for ways to save money at home.  By purchasing products with the ENERGY 
STAR trademark, residents can reduce their utility bills while saving energy and protecting 
the environment.  From Oct. 1 through Dec. 31, 2004, the Missouri Department of Natural 
Resources is encouraging Missouri residents to replace their home’s five most frequently 
used light fixtures, or the bulbs in them, with ENERGY STAR qualified compact fluorescent 
light bulbs (CFLs).   

The most frequently used lights typically include the kitchen ceiling dome light, 
living room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or 
post lamp.  By making this change, a household can save more than $60 a year in energy 
costs.  If every home in America made this change, it would prevent air pollution equivalent 
to the emissions from more than 8 million cars – now that’s a cost effective home 
improvement! 

The program is being held in conjunction with the U.S. Environmental Protection 
Agency (EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change 
a Light, Change the World” campaign, in which the Midwest Energy Efficiency Alliance 
(MEEA) is the program administrator.  The Missouri Department of Natural Resources and 
Aquila are helping Missouri residents make the simple switch to energy  
efficient lighting by offering $2 instant Cash-Back Rewards on ENERGY STAR qualified 
CFL purchases of six bulbs or less.  With the instant rewards, the bulbs will sell  
for as little as $.99 at select Ace Hardware locations. 

“Changing the world really can be as simple as changing a light,” said EPA 
ENERGY STAR spokesperson Wendy Reed.  “The average household spends $1,400 each 
year on their energy bills.  By choosing ENERGY STAR qualified products including CFLs, 
you can cut this by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than 
your typical incandescent light bulbs, but CFLs also offer superior performance by lasting up 
to 10 times longer than incandescent bulbs, making frequent changes of hard to reach light 
bulbs a thing of the past.  You’ll be surprised how bright and warm the light is and how little 
time you will spend replacing the energy efficient bulbs.  With the wide variety of CFL 
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shapes, sizes and styles available, energy efficient lighting can be used throughout the home 
and year.   

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of 
organizations collaborating to promote energy efficiency.  MEEA's vision is to be a leader in 
raising and sustaining the level of energy efficiency in the Midwest region by fostering 
increased market penetration of existing energy efficient technologies and promoting new 
technologies, products and best practices, including renewable energy.   

MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments 
for the region; and foster communication on effective energy policy.  Formed in 1999, 
MEEA's strategy is to develop innovative programs that achieve measurable and verifiable 
results. 

 
About Aquila 
Kansas City, Missouri-based Aquila, Inc. (NYSE:ILE) operates electricity and natural gas 
distribution utilities serving 1.3 million customers in seven U.S. states.  In Missouri, Aquila 
provides electric service to 282,000 customers and natural gas to 48,000  
 
About the Missouri Department of Natural Resources 
 The Missouri Department of Natural Resources preserves, protects, restores and  
enhances Missouri’s natural, cultural and energy resources and works to inspire their 
enjoyment and responsible use for present and future generations.  For more information, 
visit www.dnr.state.mo.us. 
 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased 
energy efficiency.  Today, with assistance from the U.S. Department of Energy, the 
ENERGY STAR program offers businesses and consumers energy efficient solutions to save 
energy, money and help protect the environment for future generations.  More than 8,000 
organizations have become ENERGY STAR partners and are committed to improving the 
energy efficiency of products, homes and businesses.  For more information, visit 
www.energystar.gov. 
 

# # # 
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                                                                                              MEDIA CONTACT: 

  Julie Semancik, Hoffman York 
                                                                    414-225-9568 

                                                                              jsemancik@hyc.com 
 

FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

KANSAS CITY and INDEPENDENCE, Mo. (October 12, 2004) – Every Missouri 
resident looks for ways to save money at home.  By purchasing products with the ENERGY 
STAR, residents can reduce their utility bills while saving energy and protecting the 
environment.  From Oct. 1 through Dec. 31, 2004, the Missouri Department of Natural 
Resources is encouraging Missouri residents to replace their home’s five most frequently 
used light fixtures, or the bulbs in them, with ENERGY STAR qualified compact fluorescent 
light bulbs (CFLs).   

The most frequently used lights typically include the kitchen ceiling dome light, 
living room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or 
post lamp.  By making this change, a household can save more than $60 a year in energy 
costs.  If every home in America made this change, we’d prevent air pollution equivalent to 
the emissions from more than 8 million cars – now that’s a cost effective home 
improvement! 

The program is being held in conjunction with the U.S. Environmental Protection 
Agency (EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change 
a Light, Change the World” campaign, in which the Midwest Energy Efficiency  
Alliance (MEEA) is the program administrator.  The Missouri Department of Natural 
Resources, Aquila, and Independence Power & Light (IPL) are helping Missouri residents 
make the simple switch to energy efficient lighting by offering $2 instant Cash- 
Back Rewards on ENERGY STAR qualified CFL purchases of six bulbs or less.  With the 
instant rewards, the bulbs will sell for as little as $.99 at select Ace Hardware locations. 

“Changing the world really can be as simple as changing a light,” said EPA 
ENERGY STAR spokesperson Wendy Reed.  “The average household spends $1,400 each 
year on their energy bills.  By choosing ENERGY STAR qualified products including CFLs, 
you can cut this by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than 
your typical incandescent light bulbs, but CFLs also offer superior performance by lasting up 
to 10 times longer than incandescent bulbs, making frequent changes of hard to reach light 
bulbs a thing of the past.  You’ll be surprised how bright and warm the light is and how little 
time you will spend replacing the energy efficient bulbs.  With the wide variety of CFL 
shapes, sizes and styles available, energy efficient lighting can be used throughout the home 
and year.   

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 

 
 
About the Midwest Energy Efficiency Alliance 
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The Midwest Energy Efficiency Alliance (MEEA) is a regional network of 
organizations collaborating to promote energy efficiency.  MEEA's vision is to be a leader in 
raising and sustaining the level of energy efficiency in the Midwest region by fostering 
increased market penetration of existing energy efficient technologies and promoting new 
technologies, products and best practices, including renewable energy.   

MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments 
for the region; and foster communication on effective energy policy.  Formed in 1999, 
MEEA's strategy is to develop innovative programs that achieve measurable and verifiable 
results. 

 
About Aquila 

With assets of $7.3 billion, Kansas City, Missouri-based Aquila, Inc. (NYSE:ILE) 
operates electricity and natural gas distribution utilities serving customers in seven U.S. 
states.  Aquila owns or controls approximately 2,073 megawatts of non-regulated power 
generation.  Previously UtiliCorp United, the company changed its name and stock symbol in 
2002.  Efforts by Everest Connections, majority owned by Aquila, are concentrated in the 
Kansas City and Missouri metropolitan area.  The company offers a  
range of broadband services to residential and business customers, including local and  
long-distance telephone, cable television and high-speed Internet/data services.  For more 
information, visit www.aquila.com. 
 
About Independence Power & Light 
Independence Power & Light (IPL) is a non-profit, municipal electric utility, established in 
1901 to serve the needs of more than 50,000 customers in Independence, Mo.  For  
more information, visit www.ci.independence.mo.us/pl/about1.stm. 
 
About the Missouri Department of Natural Resources 
 The Missouri Department of Natural Resources preserves, protects, restores and  
enhances Missouri’s natural, cultural and energy resources and works to inspire their 
enjoyment and responsible use for present and future generations.  For more information, 
visit www.dnr.state.mo.us. 

 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased 
energy efficiency.  Today, with assistance from the U.S. Department of Energy, the 
ENERGY STAR program offers businesses and consumers energy efficient solutions to save 
energy, money and help protect the environment for future generations.  More than 8,000 
organizations have become ENERGY STAR partners and are committed to improving the 
energy efficiency of products, homes and businesses.  For more information, visit 
www.energystar.gov. 
 

# # # 
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          MEDIA CONTACT: 
                                                                                                Julie Semancik, Hoffman York 

                                                                     414-225-9568 
                                                                                jsemancik@hyc.com 

 
 

FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

COLUMBIA, Mo. (October 13, 2004) – Every Missouri resident looks for ways to save 
money at home.  By purchasing products with the ENERGY STAR, residents can reduce their 
utility bills while saving energy and protecting the environment.  From Oct. 1 through Dec. 31, 
2004, the Missouri Department of Natural Resources is encouraging Missouri residents to replace 
their home’s five most frequently used light fixtures, or the bulbs in them, with ENERGY STAR 
qualified compact fluorescent light bulbs (CFLs).   

The most frequently used lights typically include the kitchen ceiling dome light, living 
room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or post lamp.  
By making this change, a household can save more than $60 a year in energy costs.  If every 
home in America made this change, we’d prevent air pollution equivalent to the emissions from 
more than 8 million cars – now that’s a cost effective home improvement! 

The program is being held in conjunction with the U.S. Environmental Protection Agency 
(EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change a Light, 
Change the World” campaign, in which the Midwest Energy Efficiency Alliance (MEEA) is the 
program administrator.  The Missouri Department of Natural Resources and Columbia Water & 
Light are helping Missouri residents make the simple switch to energy efficient lighting by 
offering $2 instant Cash-Back Rewards on ENERGY STAR qualified CFL purchases of six 
bulbs or less.  With the instant rewards, the bulbs will sell for as little as $.99 at select Ace 
Hardware locations. 

 “Changing the world really can be as simple as changing a light,” said EPA ENERGY 
STAR spokesperson Wendy Reed.  “The average household spends $1,400 each year on their 
energy bills.  By choosing ENERGY STAR qualified products including CFLs, you can cut this 
by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than your 
typical incandescent light bulbs, but CFLs also offer superior performance by lasting up to 10 
times longer than incandescent bulbs, making frequent changes of hard to reach light bulbs a 
thing of the past.  You’ll be surprised how bright and warm the light is and how little time you 
will spend replacing the energy efficient bulbs.  With the wide variety of CFL shapes, sizes and 
styles available, energy efficient lighting can be used throughout the home and year.   

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
sustaining the level of energy efficiency in the Midwest region by fostering increased market 
penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   
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MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments for 
the region; and foster communication on effective energy policy.  Formed in 1999, MEEA's 
strategy is to develop innovative programs that achieve measurable and verifiable results. 

 
About Columbia Water & Light 
 Columbia Water and Light is a locally owned municipal utility.  All decisions concerning 
the Water and Light department are made by the City Council.  The Water and Light Department 
is now run as a separate entity of the city.  One hundred years after being formed, Columbia 
Water and Light has developed a strong infrastructure while keeping rates low.  Due to local 
ownership, profits have stayed in the community to benefit the community.  For more 
information, visit www.gocolumbiamo.com. 
 
About the Missouri Department of Natural Resources 
 The Missouri Department of Natural Resources preserves, protects, restores and  
enhances Missouri’s natural, cultural and energy resources and works to inspire their enjoyment 
and responsible use for present and future generations.  For more information, visit 
www.dnr.state.mo.us. 

 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased  
energy efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY 
STAR program offers businesses and consumers energy efficient solutions to save energy, money 
and help protect the environment for future generations.  More than 8,000 organizations have 
become ENERGY STAR partners and are committed to improving the energy efficiency of 
products, homes and businesses.  For more information, visit www.energystar.gov. 
 

# # # 
 
 

NOTE TO EDITORS:  Please see the enclosed list to find the names of retailers in your area that 
are participating in the “Change a Light, Change the World” program. 
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                                                                                              MEDIA CONTACT: 

Julie Semancik, Hoffman York 
                                                            414-225-9568 

                                                                       jsemancik@hyc.com 
 
FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

COLUMBUS, Ohio (October 8, 2004) – Every Ohio resident looks for ways to save 
money at home.  By purchasing products with the ENERGY STAR, residents can reduce their 
utility bills while saving energy and protecting the environment.  From Oct. 1 through Dec. 31, 
2004, the Office of Energy Efficiency (OEE) within the Ohio Department of Development is 
encouraging Ohio residents to replace their home’s five most frequently used light fixtures, or the 
bulbs in them, with ENERGY STAR qualified compact fluorescent light bulbs (CFLs).   

The most frequently used lights typically include the kitchen ceiling dome light, living 
room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or post lamp.  
By making this change, a household can save more than $60 a year in energy costs.  If every 
home in America made this change, we’d prevent air pollution equivalent to the emissions from 
more than 8 million cars – now that’s a cost effective home improvement! 
The program is being held in conjunction with the U.S. Environmental Protection Agency (EPA) 
and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change a Light, Change the 
World” campaign, in which the Midwest Energy Efficiency Alliance (MEEA) is the program 
administrator.  The OEE is helping Ohio residents make the simple switch to energy efficient 
lighting by offering $2 instant Cash-Back Rewards on ENERGY STAR qualified CFL purchases 
of six bulbs or less.  With the instant rewards, the bulbs will sell for as little as $.99 at select Ace 
Hardware locations. 
 

“Changing the world really can be as simple as changing a light,” said EPA ENERGY 
STAR spokesperson Wendy Reed.  “The average household spends $1,400 each year on their 
energy bills.  By choosing ENERGY STAR qualified products including CFLs, you can cut this 
by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than your 
typical incandescent light bulbs, but CFLs also offer superior performance by lasting up to 10 
times longer than incandescent bulbs, making frequent changes of hard to reach light bulbs a 
thing of the past.  You’ll be surprised how bright and warm the light is and how little time you 
will spend replacing the energy efficient bulbs.  With the wide variety of CFL shapes, sizes and 
styles available, energy efficient lighting can be used throughout the home and year. 

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
sustaining the level of energy efficiency in the Midwest region by fostering increased market 
penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   
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MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments for 
the region; and foster communication on effective energy policy.  Formed in 1999, MEEA's 
strategy is to develop innovative programs that achieve measurable and verifiable results. 

 
Office of Energy Efficiency 
 The Office of Energy Efficiency (OEE), a division of the Ohio Department of 
Development (ODOD), works with individuals, communities, non-profit organizations, 
businesses large and small, industry, and other government agencies to achieve the following 
vision: a robust economy supported by multiple energy sources, energy efficiency, and advanced 
technology with added value for the quality of life for all Ohioans.  For more information, visit 
www.odod.state.oh.us. 

 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in 1992 
as a voluntary market-based partnership to reduce air pollution through increased energy 
efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY STAR 
program offers businesses and consumers energy efficient solutions to save energy, money and 
help protect the environment for future generations.  More than  
8,000 organizations have become ENERGY STAR partners and are committed to improving the 
energy efficiency of products, homes and businesses.  For more information, visit 
www.energystar.gov. 
 

# # # 
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       MEDIA CONTACT: 
             Julie Semancik, Hoffman York 

                                                             414-225-9568 
                                                                         jsemancik@hyc.com 

 
 

FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

INDIANAPOLIS, Ind. (September 29, 2004) – Every Indiana resident looks for ways 
to save money at home.  By purchasing products with the ENERGY STAR, residents can 
reduce their utility bills while saving energy and protecting the environment.  From Oct. 1 
through Dec. 31, 2004, the Indiana Department of Commerce is encouraging Indiana residents to 
replace their home’s five most frequently used light fixtures, or the bulbs in them, with ENERGY 
STAR qualified compact fluorescent light bulbs (CFLs).  The energy efficient light bulbs can be 
purchased for a low price at participating ACE Hardware locations throughout the city. 

The most frequently used lights in a home include the kitchen ceiling dome light, living 
room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or post lamp.  
By changing these five fixtures, a household can save more than $60 a year in energy costs.  If 
every home in America made this change we would encounter less air pollution in the 
environment – equivalent to the emissions of more than 8 million cars!   

The statewide program is being held in conjunction with the U.S. Environmental 
Protection Agency (EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR 
Change a Light, Change the World” campaign, in which the Midwest Energy Efficiency Alliance 
(MEEA) is the program administrator.  The Indiana Department of Commerce and Indianapolis 
Power & Light (IPL) are helping state residents make the simple switch to energy efficient 
lighting by offering $2 instant Cash-Back Rewards on ENERGY STAR qualified CFL purchases 
of six bulbs or less.  With the instant rewards,  
the bulbs will sell for as little as $.99 at select ACE Hardware locations.  

 “Changing the world really can be as simple as changing a light,” said EPA ENERGY 
STAR spokesperson Wendy Reed.  “Lighting products that earn the ENERGY STAR offer extra 
safety and convenience features for a quick and easy solution to save energy, money and protect 
the environment.”  

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than 
typical incandescent light bulbs, but they also offer superior performance by lasting up to 10 
times longer, making frequent changes of hard to reach light bulbs a thing of the past.  You’ll be 
surprised how bright and warm the light is and how little time you will spend replacing the 
energy efficient bulbs.  With the wide variety of CFL shapes, sizes and styles available, energy 
efficient lighting can be used year round throughout the home.   

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
sustaining the level of energy efficiency in the Midwest region by fostering increased market 
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penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   
 
About The Indiana Department of Commerce 
The Indiana Department of Commerce is the primary agency charged with economic 
development in Indiana.  By promoting energy efficiency, the department's Energy and 
Recycling Office helps Indiana's businesses compete in the marketplace and increases the 
spending and saving power of Indiana's consumers.   
 
About Indianapolis Power & Light Company 
  Indianapolis Power & Light Company (IPL), incorporated in October 1926, provides 
retail electric service to more than 440,000 residential, commercial and industrial customers in 
Indianapolis, as well as portions of other Central Indiana communities surrounding Marion 
County.  During its long history, IPL has supplied its customers with some of the lowest-cost, 
most reliable power in the country.   
 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased energy 
efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY STAR 
program offers businesses and consumers energy efficient solutions to  
save energy, money and help protect the environment for future generations.   
 

# # # 
 
 

NOTE TO EDITORS:  Please see the enclosed list to find the names of retailers in your area that 
are participating in the “Change a Light, Change the World” program. 
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                                                                                              MEDIA CONTACT: 

 Julie Semancik, Hoffman York 
                                                             414-225-9568 

                                                                        jsemancik@hyc.com 
 
FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 
 

MINNEAPOLIS, Minn. (October 8, 2004) – Every Minnesota resident looks for ways 
to save money at home.  By purchasing products with the ENERGY STAR, residents can 
reduce their utility bills while saving energy and protecting the environment.  From Oct. 1 
through Nov. 30, 2004, the Minnesota Department of Commerce is encouraging Minnesota 
residents to replace their home’s five most frequently used light fixtures, or the bulbs in them, 
with ENERGY STAR qualified compact fluorescent light bulbs (CFLs). 

The most frequently used lights typically include the kitchen ceiling dome light, living 
room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or post lamp.  
By making this change, a household can save more than $60 a year in energy costs.  If every 
home in America made this change, we’d prevent air pollution equivalent to the emissions from 
more than 8 million cars – now that’s a cost effective home improvement! 

The program is being held in conjunction with the U.S. Environmental Protection Agency 
(EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change a Light, 
Change the World” campaign, in which the Midwest Energy Efficiency Alliance (MEEA) is the 
program administrator.  The Minnesota Department of Commerce and Xcel Energy are helping 
Minnesota residents make the simple switch to energy efficient lighting by offering $2 instant 
Cash-Back Rewards on ENERGY STAR qualified CFL purchases of six bulbs or less.  With the 
instant rewards, the bulbs will sell for as little as $.99 at select Ace Hardware locations. 
 

“Changing the world really can be as simple as changing a light,” said EPA ENERGY 
STAR spokesperson Wendy Reed.  “The average household spends $1,400 each year on their 
energy bills.  By choosing ENERGY STAR qualified products including CFLs, you can cut this 
by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than your 
typical incandescent light bulbs, but CFLs also offer superior performance by lasting up to 10 
times longer than incandescent bulbs, making frequent changes of hard to reach light bulbs a 
thing of the past.  You’ll be surprised how bright and warm the light is and how little time you 
will spend replacing the energy efficient bulbs.  With the wide variety of CFL shapes, sizes and 
styles available, energy efficient lighting can be used throughout the home and year. 

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
sustaining the level of energy efficiency in the Midwest region by fostering increased market 
penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   
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MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments for 
the region; and foster communication on effective energy policy.  Formed in 1999, MEEA's 
strategy is to develop innovative programs that achieve measurable and verifiable results. 

 
About Xcel Energy 

Xcel Energy is a major U.S. electricity and natural gas company with regulated operations in 
11 Western and Midwestern states. Xcel Energy provides a comprehensive portfolio of energy-related 
products and services to 3.3 million electricity customers and 1.8 million natural gas customers 
through its regulated operating companies. In terms of customers, it is the fourth-largest combination 
natural gas and electricity company in the nation. Company headquarters are located in Minneapolis. 
More information is available at www.xcelenergy.com. 

 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased energy 
efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY STAR 
program offers businesses and consumers energy efficient solutions to save energy, money and 
help protect the environment for future generations.  More than 8,000 organizations have become 
ENERGY STAR partners and are committed to improving the energy efficiency of products, 
homes and businesses.  For more information, visit www.energystar.gov. 
 

# # # 
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                                                                                              MEDIA CONTACT: 

 Julie Semancik, Hoffman York 
                                                             414-225-9568 

                                                                        jsemancik@hyc.com 
 
FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 

MINNEAPOLIS, Minn. (October 8, 2004) – Every Minnesota resident looks for ways 
to save money at home.  By purchasing products with the ENERGY STAR, residents can 
reduce their utility bills while saving energy and protecting the environment.  From Oct. 1 
through Nov. 30, 2004, the Minnesota Department of Commerce is encouraging Minnesota 
residents to replace their home’s five most frequently used light fixtures, or the bulbs in them, 
with ENERGY STAR qualified compact fluorescent light bulbs (CFLs). 

The most frequently used lights typically include the kitchen ceiling dome light, living 
room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or post lamp.  
By making this change, a household can save more than $60 a year in energy costs.  If every 
home in America made this change, we’d prevent air pollution equivalent to the emissions from 
more than 8 million cars – now that’s a cost effective home improvement! 

The program is being held in conjunction with the U.S. Environmental Protection Agency 
(EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change a Light, 
Change the World” campaign, in which the Midwest Energy Efficiency Alliance (MEEA) is the 
program administrator.  The Minnesota Department of Commerce and Xcel Energy are helping 
Minnesota residents make the simple switch to energy efficient lighting by offering $2 instant 
Cash-Back Rewards on ENERGY STAR qualified CFL purchases of six bulbs or less.  With the 
instant rewards, the bulbs will sell for as little as $.99 at select Ace Hardware locations. 
 

“Changing the world really can be as simple as changing a light,” said EPA ENERGY 
STAR spokesperson Wendy Reed.  “The average household spends $1,400 each year on their 
energy bills.  By choosing ENERGY STAR qualified products including CFLs, you can cut this 
by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than your 
typical incandescent light bulbs, but CFLs also offer superior performance by lasting up to 10 
times longer than incandescent bulbs, making frequent changes of hard to reach light bulbs a 
thing of the past.  You’ll be surprised how bright and warm the light is and how little time you 
will spend replacing the energy efficient bulbs.  With the wide variety of CFL shapes, sizes and 
styles available, energy efficient lighting can be used throughout the home and year. 

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
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sustaining the level of energy efficiency in the Midwest region by fostering increased market 
penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   

MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments for 
the region; and foster communication on effective energy policy.  Formed in 1999, MEEA's 
strategy is to develop innovative programs that achieve measurable and verifiable results. 

 
About Xcel Energy 

Xcel Energy is a major U.S. electricity and natural gas company with regulated operations in 
11 Western and Midwestern states. Xcel Energy provides a comprehensive portfolio of energy-related 
products and services to 3.3 million electricity customers and 1.8 million natural gas customers 
through its regulated operating companies. In terms of customers, it is the fourth-largest combination 
natural gas and electricity company in the nation. Company headquarters are located in Minneapolis. 
More information is available at www.xcelenergy.com. 

 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased energy 
efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY STAR 
program offers businesses and consumers energy efficient solutions to save energy, money and 
help protect the environment for future generations.  More than 8,000 organizations have become 
ENERGY STAR partners and are committed to improving the energy efficiency of products, 
homes and businesses.  For more information, visit www.energystar.gov. 
 

# # # 
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For Immediate Release 

 
Julie Semancik 

Hoffman York 
414-225-9568 

jsemancik@hyc.com 
 

 

 
 
 
A SIMPLE, ENERGY EFFICIENT SOLUTION MEANS SAVINGS ACROSS THE BOARD 
 
Rochester, MN, (October 13, 2004) – Every Minnesota resident looks for ways to save money at 
home. By purchasing products with the ENERGY STAR, residents can reduce their utility bills while 
saving energy and protecting the environment. From October 1 through November 30, 2004, the 
Southern Minnesota Municipal Power Agency (SMMPA) and Minnesota Department of Commerce 
(MDOC) are encouraging residents to replace their home’s five most frequently used light fixtures, or 
the bulbs in them, with ENERGY STAR-qualified compact fluorescent light bulbs (CFLs). 
 
The most frequently used lights typically include the kitchen ceiling dome light, living room table lamp, 
living room floor lamp, bathroom vanity light and outdoor porch or post lamp. If every home in 
America made this change, we’d prevent air pollution equivalent to the emissions from more than 8 
million cars – now that’s a cost effective home improvement! 
 
The two-month program is being held in conjunction with the US Environmental Protection Agency 
(EPA) and the US Department of Energy’s (DOE) national ENERGY STAR Change a Light, Change 
the World campaign in which the Midwest Energy Efficiency Alliance (MEEA) is the program 
administrator.  
 
Developed by the DOE and EPA, the ENERGY STAR label is placed on products that meet federal 
government standards for energy efficiency. ENERGY STAR-labeled products and appliances are 
sold by most appliance retailers in Austin and across Minnesota. With assistance from the MDOC, 
[insert appropriate utility names here, refer to SMMPA newspaper spread sheet] and other 
participating SMMPA member utilities, Minnesota residents can make the simple switch to energy 
efficient lighting by offering $2 instant cash back on each ENERGY STAR-qualified CFL purchase at 
up to six bulbs per purchase. At this rate, the bulbs will sell for as little as $.99 at select Ace Hardware 
locations. 
 
“Changing the world really can be as simple as changing a light,” said EPA ENERGY STAR 
spokesperson Wendy Reed. “The average American household spends $1,400 each year on its 
energy bills. By choosing ENERGY STAR-qualified products including CFLs, this amount can be cut 
by 30 percent, saving you more than $400 each year.” 
 
Not only do ENERGY STAR-qualified CFLs use up to 75 percent less energy than your regular 
incandescent light bulbs, but CFLs also offer superior performance by lasting up to ten times longer 
than incandescents, making frequent changes of hard to reach light bulbs a thing of the past. You’ll 
be surprised how bright and warm the light is and how little time you will spend replacing the energy 
efficient bulbs. With the wide variety of CFL shapes, sizes and styles available, energy efficient 
lighting can be used throughout the home and year. 
-more- 
For more information about the Change a Light, Change the World campaign, contact your local 
SMMPA  member utility. 
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About SMMPA 
SMMPA was created in 1977. Currently, SMMPA’s customers are eighteen municipally owned utilities 
located mostly in south-central and south-eastern Minnesota. SMMPA provides these municipally 
owned utilities with commercial, industrial and residential related services, and products that help 
them serve the energy needs of their 92,000 retail customers reliably and cost-efficiently. 
 
 
About MEEA 
MEEA is a regional network of organizations collaborating to promote energy efficiency. MEEA's 
vision is to be a leader in raising and sustaining the level of energy efficiency in the Midwest region by 
fostering increased market penetration of existing energy efficient technologies and promoting new 
technologies, products and best practices, including renewable energy.   
 
MEEA’s goal is to provide a collective voice at a national and regional level; act as a clearinghouse to 
identify, evaluate and create successful programs and market assessments for the region; and foster 
communication on effective energy policy. Formed in 1999, MEEA's strategy is to develop innovative 
programs that achieve measurable and verifiable results. For more information, visit 
www.mwalliance.org/cal2004.  
 
 
About ENERGY STAR 
ENERGY STAR was introduced by the EPA in 1992 as a voluntary market-based partnership to 
reduce air pollution through increased energy efficiency. Today, with assistance from the DOE, the 
ENERGY STAR program offers businesses and consumers energy efficient solutions to save energy, 
money and help protect the environment for future generations. More than 8,000 organizations have 
become ENERGY STAR partners and are committed to improving the energy efficiency of products, 
homes and businesses. For more information, visit www.energystar.gov.  
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          MEDIA CONTACT: 
                                                                                   Julie Semancik, Hoffman York 

                                                        414-225-9568 
                                                                   jsemancik@hyc.com 

 
FOR IMMEDIATE RELEASE 
 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

SPRINGFIELD, Ill. (October 13, 2004) – Every Illinois resident looks for ways to save 
money at home.  By purchasing products with the ENERGY STAR, residents can reduce their 
utility bills while saving energy and protecting the environment.  From October 1st through 
November 30th, 2004, Governor Blagojevich and the Illinois Department of Commerce and 
Economic Opportunity (DCEO) is encouraging Illinois residents to replace their home’s five 
most frequently used light fixtures, or the bulbs in them, with ENERGY STAR-qualified 
compact fluorescent light bulbs (CFLs) through a national energy efficiency campaign.   

The most frequently used lights typically include the kitchen ceiling dome light, 
living room table or floor lamp, bathroom vanity light, and outdoor porch or post lamp.  “By 
making this change, Illinois households can save more than $60 a year in energy costs.  We 
want to provide Illinois consumers with the knowledge they need to make wise energy 
decisions when it comes to purchasing products for their homes,” said DCEO Director Jack 
Lavin.  “Promoting ENERGY STAR products and educating consumers about ways to 
reduce their daily energy consumption will reduce utility bills, lessen the stress on the 
electric system, and also avoid unnecessary pollution of the environment.  The result is a 
cleaner state to live in now – and for future generations,” Lavin said.  In fact, if every home 
in America made this change, we would prevent the air pollution equivalent to the emissions 
from more than 8 million cars – now that’s a cost effective home improvement! 

The program is being held in conjunction with the U.S. Environmental Protection Agency  
 
(EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change a Light, 
Change  
the World” campaign, of which the Midwest Energy Efficiency Alliance (MEEA) is the program 
administrator.  DCEO and ComEd are helping Illinois residents make the simple switch to energy  
efficient lighting by offering $2 instant Cash-Back Rewards on ENERGY STAR qualified CFL 
purchases of six bulbs or less.  With the instant rewards, the bulbs will sell for as little as $0.99 
from select Ace Hardware retailers. 

“Changing the world really can be as simple as changing a light,” said EPA ENERGY 
STAR spokesperson Wendy Reed.  “The average household spends $1,400 each year on their 
energy bills.  By choosing ENERGY STAR qualified products including CFLs, you can cut this 
by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than your 
typical incandescent light bulbs, but CFLs also offer superior performance by lasting up to 10 
times longer than incandescent bulbs, making frequent changes of hard to reach light bulbs a 
thing of the past.  You’ll be surprised how bright and warm the light is and how little time you 
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will spend replacing the energy efficient bulbs.  With the wide variety of CFL shapes, sizes and 
styles available, energy efficient lighting can be used throughout the home and year.   

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
sustaining the level of energy efficiency in the Midwest region by fostering increased market 
penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   

MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments for 
the region; and foster communication on effective energy policy.  Formed in 1999, MEEA's 
strategy is to develop innovative programs that achieve measurable and verifiable results. 

 
About the Illinois Department of Commerce and Economic Opportunity 

The Department of Commerce and Economic Opportunity (DCEO) is the lead state 
agency responsible for improving the competitiveness of Illinois in the global economy resulting 
in growing prosperous industries, high quality jobs and world-class communities.  DCEO 
provides information, assistance and advocacy to facilitate and advance the economic 
development process in partnership with Illinois' communities, businesses, and our network of 
public and private service providers. 
 
About ComEd 

Commonwealth Edison Company (ComEd) is a unit of Chicago-based Exelon 
Corporation (NYSE: EXC) one of the nation’s largest electric utilities with more than $15 billion 
in revenues and  
a customer base of five million. ComEd provides service to approximately 3.5 million customers 
across Northern Illinois, or 70 percent of the state’s population. 
 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in 1992 
as a voluntary market-based partnership to reduce air pollution through increased energy 
efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY STAR 
program offers businesses and consumers energy efficient solutions to save energy, money and 
help protect the environment for future generations.  More than 8,000 organizations have become 
ENERGY STAR partners and are committed to improving the energy efficiency of products, 
homes and businesses.  For more information, visit www.energystar.gov. 
 

# # # 
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                                                                                             MEDIA CONTACT: 

       Julie Semancik, Hoffman York 
                                                                    414-225-9568 

                                                                                jsemancik@hyc.com 
 
FOR IMMEDIATE RELEASE 

A SIMPLE, ENERGY EFFICIENT SOLUTION CAN SAVE ENERGY AND MONEY 
 
 

ST. LOUIS and JEFFERSON CITY, Mo. (October 6, 2004) – Every Missouri resident 
looks for ways to save money at home.  By purchasing products with the ENERGY STAR, 
residents can reduce their utility bills while saving energy and protecting the environment.  From 
Oct. 1, 2004, through Jan. 31, 2005, the Missouri Department of Natural Resources and 
AmerenUE are encouraging Missouri residents to replace their home’s five most frequently used 
light fixtures, or the bulbs in them, with ENERGY STAR qualified compact fluorescent light 
bulbs (CFLs).   

The most frequently used lights typically include the kitchen ceiling dome light, living 
room table lamp, living room floor lamp, bathroom vanity light and outdoor porch or post lamp.  
By making this change, a household can save more than $60 a year in energy costs.   

The program is being held in conjunction with the U.S. Environmental Protection 
Agency (EPA) and U.S. Department of Energy’s (DOE) national “ENERGY STAR Change 
a Light, Change the World” campaign, in which the Midwest Energy Efficiency Alliance 
(MEEA) is the program administrator.  AmerenUE – Missouri’s largest electric utility – and 
the Missouri Department of Natural Resources are helping Missouri residents make the 
simple switch to energy efficient lighting by funding a $2 instant Cash-Back Rewards on 
ENERGY STAR qualified CFL purchases of six bulbs or less.  With the instant rewards, the 
bulbs will sell for as little as $.99 at select Ace Hardware, locations. 

 “Changing the world really can be as simple as changing a light,” said EPA  
ENERGY STAR spokesperson Wendy Reed.  “The average household spends $1,400 each year 
on their energy bills.  By choosing ENERGY STAR qualified products including CFLs, you can 
cut this by 30 percent, saving more than $400 each year.” 

Not only do ENERGY STAR qualified CFLs use up to 75 percent less energy than your 
typical incandescent light bulbs, but CFLs also offer superior performance by lasting up to ten 
times longer than incandescent bulbs, making frequent changes of hard to reach light bulbs a 
thing of the past.  You’ll be surprised how bright and warm the light is and how little time you 
will spend replacing the energy efficient bulbs.  With the wide variety of CFL shapes, sizes and 
styles available, energy efficient lighting can be used throughout the home and year.   

For more information about the “Change a Light, Change the World program, contact 
MEEA at 888-476-9548 or visit the MEEA Web site at www.mwalliance.org/cal2004. 
 
About the Midwest Energy Efficiency Alliance 

The Midwest Energy Efficiency Alliance (MEEA) is a regional network of organizations 
collaborating to promote energy efficiency.  MEEA's vision is to be a leader in raising and 
sustaining the level of energy efficiency in the Midwest region by fostering increased market 
penetration of existing energy efficient technologies and promoting new technologies, products 
and best practices, including renewable energy.   
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MEEA’s goal is to provide a collective voice at a national and regional level; act as a 
clearinghouse to identify, evaluate and create successful programs and market assessments for 
the region; and foster communication on effective energy policy.  Formed in 1999, MEEA's 
strategy is to develop innovative programs that achieve measurable and verifiable results. 

 
About AmerenUE 
 AmerenUE is Missouri’s largest electric utility and third largest distributor of natural gas.  
It is a subsidiary of St. Louis-based Ameren Corporation.  With assets of $13.5 billion, Ameren 
Corporation (NYSE:AEE) owns a diverse mix of electric generating plants strategically located 
in its Midwest market with a capacity of more than 14,600 megawatts.  Ameren serves 1.7 
million electric customers and 500,000 natural gas customers in a 49,000 square-mile area of 
Missouri and Illinois.  Among its subsidiaries, Ameren also includes non-regulated generating, 
development, energy marketing and fuels services companies.  With 2003 revenues of nearly 
$4.6 billion, Ameren ranks among the nation’s top utility companies in size and sales.  For more 
information, visit www.ameren.com. 
 
About the Missouri Department of Natural Resources 
 The Missouri Department of Natural Resources preserves, protects, restores and  
enhances Missouri’s natural, cultural and energy resources and works to inspire their enjoyment 
and responsible use for present and future generations.  For more information, visit 
www.dnr.state.mo.us. 
 
 
About ENERGY STAR 

ENERGY STAR was introduced by the U.S. Environmental Protection Agency in     
1992 as a voluntary market-based partnership to reduce air pollution through increased energy 
efficiency.  Today, with assistance from the U.S. Department of Energy, the ENERGY STAR 
program offers businesses and consumers energy efficient solutions to save energy, money and 
help protect the environment for future generations.  More than 8,000 organizations have become 
ENERGY STAR partners and are committed to improving the energy efficiency of products, 
homes and businesses.  For more information, visit www.energystar.gov. 
 

# # # 
 
 

NOTE TO EDITORS:  Please see the enclosed list to find the names of retailers in your area that 
are participating in the “Change a Light, Change the World” program. 
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For Immediate Release 

 
Julie Semancik 

Hoffman York 
414-225-9568 

jsemancik@hyc.com 
 

 

 
 
 
A SIMPLE, ENERGY EFFICIENT SOLUTION MEANS SAVINGS ACROSS THE BOARD 
 
Rochester, MN, (October 13, 2004) – Every Minnesota resident looks for ways to save money at 
home. By purchasing products with the ENERGY STAR, residents can reduce their utility bills while 
saving energy and protecting the environment. From October 1 through November 30, 2004, Austin 
Utilities (AU), Owatonna Public Utilities (OPU) and Rochester Public Utilities (RPU), other Southern 
Minnesota Municipal Power Agency (SMMPA) member utilities, and Minnesota Department of 
Commerce (MDOC) are encouraging residents to replace their home’s five most frequently used light 
fixtures, or the bulbs in them, with ENERGY STAR-qualified compact fluorescent light bulbs (CFLs). 
 
With assistance from the MDOC, the three city-owned utilities and other participating SMMPA 
member utilities, Minnesota residents can make the simple switch to energy efficient lighting by 
offering $2 instant cash back on each ENERGY STAR-qualified CFL purchase at up to six bulbs per 
purchase. At this rate, the bulbs will sell for as little as $0.99 at select Ace Hardware locations. 
 
The most frequently used lights typically include the kitchen ceiling dome light, living room table lamp, 
living room floor lamp, bathroom vanity light and outdoor porch or post lamp. If every home in 
America made this change, we’d prevent air pollution equivalent to the emissions from more than 8 
million cars – now that’s a cost-effective home improvement! 
 
The two-month program is being held in conjunction with the US Environmental Protection Agency 
(EPA) and the US Department of Energy’s (DOE) national ENERGY STAR Change a Light, Change 
the World campaign in which the Midwest Energy Efficiency Alliance (MEEA) is the program 
administrator.  
 
Developed by the DOE and EPA, the ENERGY STAR label is placed on products that meet federal 
government standards for energy efficiency. ENERGY STAR-labeled products and appliances are 
sold by most appliance retailers in Austin, Owatonna and Rochester, and across Minnesota.  
 
“Changing the world really can be as simple as changing a light,” said EPA ENERGY STAR 
spokesperson Wendy Reed. “The average American household spends $1,400 each year on its 
energy bills. By choosing ENERGY STAR-qualified products including CFLs, this amount can be cut 
by 30 percent, saving you more than $400 each year.” 
 
Not only do ENERGY STAR-qualified CFLs use up to 75 percent less energy than your regular 
incandescent light bulbs, but CFLs also offer superior performance by lasting up to ten times longer 
than incandescents, making frequent changes of hard to reach light bulbs a thing of the  
 
-more- 
past. You’ll be surprised how bright and warm the light is and how little time you will spend  
replacing the energy efficient bulbs. With the wide variety of CFL shapes, sizes and styles available, 
energy efficient lighting can be used throughout the home and year. 
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For more information about the Change a Light, Change the World campaign, contact your local 
utility. 

 
About AU, OPU, and RPU 
AU, OPU, and RPU are municipal utilities serving their respective communities in Southeast 
Minnesota with electric, gas and water service (gas service is not available in Rochester).  Their 
three-year-old marketing partnership builds brand awareness and promotes energy efficiency.   
 
About SMMPA 
SMMPA was created in 1977. Currently, SMMPA’s customers are eighteen municipally owned utilities 
located mostly in south-central and south-eastern Minnesota. SMMPA provides these municipally 
owned utilities with commercial, industrial and residential related services, and products that help 
them serve the energy needs of their 92,000 retail customers reliably and cost-efficiently. 
 
About MEEA 
MEEA is a regional network of organizations collaborating to promote energy efficiency. MEEA's 
vision is to be a leader in raising and sustaining the level of energy efficiency in the Midwest region by 
fostering increased market penetration of existing energy efficient technologies and promoting new 
technologies, products and best practices, including renewable energy.   
 
MEEA’s goal is to provide a collective voice at a national and regional level; act as a clearinghouse to 
identify, evaluate and create successful programs and market assessments for the region; and foster 
communication on effective energy policy. Formed in 1999, MEEA's strategy is to develop innovative 
programs that achieve measurable and verifiable results. For more information, visit 
www.mwalliance.org/cal2004.  
 
About ENERGY STAR 
ENERGY STAR was introduced by the EPA in 1992 as a voluntary market-based partnership to 
reduce air pollution through increased energy efficiency. Today, with assistance from the DOE, the 
ENERGY STAR program offers businesses and consumers energy efficient solutions to save energy, 
money and help protect the environment for future generations. More than 8,000 organizations have 
become ENERGY STAR partners and are committed to improving the energy efficiency of products, 
homes and businesses. For more information, visit www.energystar.gov.  
 
 
 
 


